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Agenda

§ www.clip-lok.com
– Present & future

§ Google Analytics
– No. of visits, referrals, site visits

§ Google and Bing
§ Log in

– Dialog: need to have – nice to have

§ Branding

http://www.clip-lok.com/�


www.clip-lok.com

§ www.clip-lok.com
§ Business areas
§ Customised
§ Cost effectiveness
§ News
§ About us
§ Contact
§ Local sites/language

http://www.clip-lok.com/�
http://www.clip-lok.com/Business-Areas/�
http://www.clip-lok.com/Customized/�
http://www.clip-lok.com/Cost-effectiveness/�
http://www.clip-lok.com/News/�
http://www.clip-lok.com/About-Us/�
http://www.clip-lok.com/Contact/�


Contacts

§ 21 contacts for the past 2 months
§ 9 contacts to US
§ Outcome?



Google Analytics

§ No. of visitors
§ Where from 
§ Top Content
§ Referrals
§ Etc



G-Analytics – Unique visits



G-Analytics – Where from



G-Analytics – Countries



G-Analytics – Total sources



G-Analytics - Referrals



G-Analystics – Top content



Google Analystic - navigation



SEO

Search Engine Optimisation



Search Engine Optimisation

§ is the process of improving the volume or 
quality of traffic to Clip-Lok web site from 
search engines via "natural" ("organic" or 
"algorithmic") search results.

§ Links at websites
– Add a Clip-Lok link at your web page, as we 

have your link at clip-lok.com



Google and Bing - organic



SEO



Google and Bing

§ Google AdWords/Bing accounts (Yahoo)



Google and Bing



Google and Bing



Google and Bing

§ Search words



Google and Bing

§ Important to set up your Clip-Lok ads in both 
Google & Bing
§ Choose search words and keep them 

updated

§ Increase the no. of direct visits
§ Increase visibility for everyone 
§ Increased sales



Log in

Closed sites



Log in

http://www.clip-lok.com/Log-in/?pid=244�


Closed sites



Closed sites

http://www.clip-lok.com/Clip-Lok-closed/clip-lok-agents-room/�


Clip-Lok Branding



Lines/Waves shall give the 
illusion of worldwide business –
like in flight magazines



New branding

Presentation

Posters/Roll Ups
Brochures



Thank You for your attention
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